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(EEMENEHERELTE)

This learning programme aims to provide students with the theories,
concepts, and knowledge of performance marketing and e-commerce,
enabling them to master and apply the knowledge and ability to
differentiate between performance marketing and traditional digital
marketing, and cultivating their ability to act proactively and make
informed decisions in an ever-changing business environment.
Throughout the programme, students will be taught the specific
techniques of various tools in performance marketing and e-
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commerce, including the establishment of e-shop with SaaS platform,
the construction of shopping and product catalog advertisements via
Google Ads and Facebook Ads Manager, and the building of
retargeting advertisements. Upon completion of the programme,
students will be able to master the skills through lecturer
demonstrations and practical sessions and put theory into practice.

(BB TRHEE)

This learning programme aims to provide students with the concepts,
knowledge, and techniques of e-commerce, enabling them to discuss
various business and legal issues associated with the conduct of e-
commerce and master multiple practical skills and knowledge.
Throughout the programme, students will be taught the basic functions,
benefits, limitations, strategies, and specific techniques of various
tools in cross-border e-commerce platforms such as eBay, Amazon,
Taobao, Shopify, etc. Upon completion of the programme, students
will be able to understand the applications of various digital marketing
media and tools.

(B EHEREETE)

This learning programme aims to provide students with the theories,
concepts, and knowledge of digital marketing, enabling them to
master and apply the knowledge and ability to act proactively and
make informed decisions in an ever-changing business environment.
Throughout the programme, students will be taught the basic functions,
merits, strategies and specific techniques of using various tools in
digital marketing such as display advertising, search engine marketing,
mobile advertising, social media promotions, website management, e-
commerce, etc. Throughout the programme, students will be able to
put theory into practice through case studies. Upon completion of the
programme, students will be able to understand the applications of
various digital marketing media and tools, and utilize information to
develop and execute digital marketing campaigns

42  BEETSBRN
(BEAENEHEBRELTE)

Upon completion of the programme, students should be able to:

1. Understand various digital marketing media, master the
techniques of using relevant application tools (including analytics
software, e-shop builder, Facebook Catalog, and Google
Shopping Ads), and have an in-depth understanding of their
applications, merits and shortcomings;

2. Apply relevant digital marketing concepts, techniques and
knowledge to improve performance marketing effectiveness;
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3. Set up an e-shop and review the quality and quantity of

performance marketing strategies implemented during the
process, probe the challenges encountered and provide timely
response, analyze and compare the difference of the outputs
before and after the strategies are implemented, and provide
appropriate suggestions for improving the effectiveness of
performance marketing strategies;

Conduct logical and in-depth analysis to investigate the factors
leading to the success or failure of Google Shopping Ads and
Facebook Catalog advertising campaigns; and

Apply digital marketing analytics tools (such as Google Analytics)
to probe target audience, monitor daily performance of e-shop
webpage and respond to it timely, plan approaches to obtain and
use information, and choose appropriate methods and data to
justify results and choices.

(BRETHESE)

Upon completion of the programme, students should be able to:

1.

2.

3.

4.

5.

Explain how to use e-commerce for online business in China and
overseas markets;

Explain the advantages and disadvantages of using e-commerce
in a business;

Understand the relationship between e-commerce and various
commercial and legal affairs;

Compare and discuss the advantages and limitations of different
e-commerce platforms; and

Apply the knowledge from the programme to improve the
profitability of e-commerce.

(B EHEREETE)

Upon completion of the programme, students should be able to:

1.

Understand various digital marketing media, master the technique
of using relevant application tools (including analytics software,
website builder, Facebook Catalog, and Google Shopping Ads),
and have an in-depth understanding of their applications, merits
and shortcomings;

Apply digital marketing theory, technique and knowledge in
response to the rapidly changing marketing environment in Hong
Kong, formulate creative marketing ideas, and manage relevant
resources to assist local small and medium enterprises in
promoting their brand, product, information, and event;

Evaluate the nature and quality of the outputs of digital marketing
strategies implemented, probe the challenge in marketing and
provide timely response, and analyze and compare the difference
of the outputs before and after the strategies are implemented, to
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provide the suggestion for appropriate change that can improve

marketing effectiveness;

. Conduct logical and in-depth analysis to investigate the factors
leading to the success or failure of digital and social media

marketing campaigns; and

. Apply digital marketing analytics tools (such as Google Analytics)
to probe target audience, monitor daily performance of marketing
medium and respond to it timely, plan approaches to obtain and
use information, and choose appropriate methods and data to

justify results and choices.

ERIE TS
(B ESEHEREETE)
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(1) Performance Marketing Overview

(2) E-shop Set-up and Development (1)

(3) E-shop Set-up and Development (2)

(4) E-shop Set-up and Development (3)

1)

(5) Google Shopping Ad and Development

(2)

(6) Google Shopping Ad and Development

(7) Facebook Product Catalog (1)

(8) Facebook Product Catalog (2)

Concept (1)

(9) Google Analytics (GA) and Re-tracking

Concept (2)

(10) Google Analytics (GA) and Re-tracking

(11) Examination
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(1) Practical Tips in Operation of eBay

(2) Practical Tips in Operation of Amazon (1)
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3)

Practical Tips in Operation of Amazon (2)

(4)

Practical Tips in Operation of Amazon (3)

()

Practical Tips in Operation of Taobao Shop
CHEEEIRE)

(6)

Practical Tips in Operation of E-shop

(7)

Total Solutions on E-commerce Marketing
Strategies in China —
KOL/Streaming/Video ( ZT-p575H B =44
REIBARAGIE R T2 — 4941 EiE 155D

(8)

Total Solutions on E-commerce Marketing
Strategies in China — WeChat Official
Account Management and Keywords (&
T P 2 S RIS ARG R T —
WeChat E J7ME5% 8 xR )

9)

Presentation and Examination
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(B EHEREETE)

PR

i)

1)

Website Development and E-Commerce,
Online Shopping and Online payment

(2)

Practical Search Engine Marketing (SEM)
1)

3)

Practical Search Engine Marketing (SEM)
(2)

(4)

Digital Marketing, Market Trends and E-mail
Marketing

(5)

Practical Facebook Marketing (1)

(6)

Practical Facebook Marketing (2)

(7)

Display and Mobile Marketing

(8)

Content Marketing, Big Data and YouTube
Marketing

9)

Search Engine Optimization (SEO)

(10) Practical Google Analytics (GA)

(11) Examination

WA= fprf:
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(B R EHERERGE)

e Hold a Higher Diploma or Associate Degree (QF Level 4); or

e Attain Level 2 in five subjects (including English Language) in the
HKDSEE or equivalent educational qualification (such as Diploma
Yi Jin) and have two years of working experience; or

e Attain a pass in four subjects (including English Language) in
HKCEE or equivalent educational qualification and have two years
of working experience; or

e Hold a Certificate (at QF Level 3) in Marketing, Business or a
related subject and have five years of working experience

(ESRBETRBEE)

e Attain Level 2 in five subjects (including Chinese Language and
English Language) in the HKDSEE or equivalent educational
qualification (such as Diploma Yi Jin); or

e Attain a pass in five subjects (including Chinese Language and
English Language) in HKCEE; or

e Complete Form 3 education and have one year of working
experience

(B EHERERETE)

e Hold a Higher Diploma or Associate Degree (QF Level 4); or

e Attain Level 2 in five subjects (including English Language) in the
HKDSEE or equivalent educational qualification (such as Diploma
Yi Jin) and have two years of working experience; or

e Attain a pass in four subjects (including English Language) in
HKCEE or equivalent educational qualification and have two years
of working experience; or

e Hold a Certificate (at QF Level 3) in Marketing, Business or a
related subject and have five years of working experience

EEK

(B EEHEREETE)

e Attain a minimum attendance rate of 70%; and
e Pass all assessment tasks with a minimum score of 50%

(PSR T RS oo o )

e Attain a minimum attendance rate of 70%; and
e Pass all assessment tasks with a minimum score of 50%

(BESEHERERTE)

e Attain a minimum attendance rate of 70%; and
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e Pass all assessment tasks with a minimum score of 50%
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